
Provider
Tips

#1: Make the most of COTA SA marketing assets
Your Partner Portal includes professionally designed Strength for Life marketing
materials to help you promote your program confidently and consistently. Using
approved assets builds recognition, trust and consistent messaging within your
community. 

#2: Promote through your existing communication channels
Use channels you already have before creating new ones. Opportunities include
website news or events pages, email newsletters to members or clients, and
regular social media posts. Consistent, light-touch promotion is often more
effective than one-off advertising.

Examples of Easy Moves social and eNews banner assets on your Partner Portal:

Attracting new participants
Attracting new participants to your Strength for Life program doesn’t need to
rely on expensive advertising. The most effective promotion is often
consistent, local and community-focused, supported by the ready-made
resources available to you through COTA SA.
The tips below outline practical ways to promote your program using the
assets provided in your Partner Portal, along with low- or no-cost ideas that
work well at a local level.
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#3: Display flyers and posters locally
Printed materials are strong tools in community settings. Consider displaying
flyers or posters at your own site, as well as in cafés, local libraries, community
centres, and medical or allied health practices. When doing so, introduce
yourself and the Strength for Life program, and always seek permission to
display materials. Keep displays tidy, up to date, and check in periodically to
restock when needed.

Flyers can be personalised or
accompanied by a simple note
with your contact details to make
it easy for people to enquire.

Session Timetable Posters are
editable, allowing you to add your
site address and session times. 
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#4: Share participant stories
With permission, share short participant stories or quotes that highlight why
people joined and what they enjoy about the program. Special milestones and
celebrations are also great to share. These can be shared in newsletters, on social
media, or in simple printed displays. Personal stories are a powerful way to build
trust and help others see themselves in your program.

We’d also love you to share your inspiring stories!
Include a photo and short blurb, and confirm that the participant has approved
the story and image to be shared more broadly. Where appropriate, we may
feature your content across our channels, subject to editorial approval. 
You can also tag Strength for Life in your posts to help increase visibility (with a
dedicated SFL Facebook page coming soon).
Email to sfl@cotasa.org.au
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Testimonial sharing: Strength for Life website

New provider post on COTA SA Facebook page
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#5: Use local digital noticeboards
Many councils and community organisations promote local programs at no cost.
Look for opportunities on council websites and e-newsletters, community
Facebook pages, libraries and local What’s On calendars. 

When submitting information, include the Strength for Life program logo
(available from your Partner Portal) and website.  Where possible, you can also
provide a photo of your class and a short program description.

#6: Encourage instructors and participants to share
Instructors and current participants are powerful advocates. Encourage them to
share class details with friends or family, repost social media content, or talk
about the program within their networks. Personal recommendations often carry
more weight than advertising.
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Strength for Life Stay Strong is a gentle,
evidence-based group exercise program designed
to help older adults improve strength, balance
and mobility. Classes are welcoming, inclusive
and suitable for a range of abilities.

Classes are held at [venue] on [day/time].
For more information:
https://strengthforlife.com.au/ 
Or to register, contact [details].

Example content to provide:
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#7: Partner with other local organisations
Cross-promotion is a simple, low-cost way to extend your reach. Consider
building connections with allied health practices, retirement living providers and
community groups. COTA SA regularly emails GPs and allied health professionals
with details of local Strength for Life providers, helping to raise awareness of
programs in their area.

Where possible, introduce yourself in person and share how Strength for Life
supports strength, balance and independence, and how your program benefits
both clients and the wider community. Sharing flyers, website links or newsletter
mentions can be mutually beneficial and help strengthen local connections.

#8: Stay visible in your community
A consistent local presence helps build familiarity and trust. Simple ideas include
attending community events or expos, including Strength for Life information in
welcome packs, and using SFL branding where appropriate. These small,
repeated touchpoints help keep your program front of mind.

Where possible, invite instructors along, so potential participants can meet who
may be leading their class. You can also invite current participants to share why
they enjoy the program. Hearing directly from participants is often one of the
most effective ways to encourage others to get involved.

Developed by COTA SA, these tip sheets form part of the ongoing support
offered to Strength for Life licensed providers, helping you feel confident,
supported and connected within the SFL network.
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Strength for Life is a registered 
trademark of COTA SA
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