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General Overview

Strength for Life is a trusted brand for older Australians. A clear, 
consistent image builds recognition and reinforces trust and 
credibility with participants, health professionals, and the community.

This Style Guide is your tool to:

•	 Promote Strength for Life with confidence and professionalism.

•	 Ensure all materials align with the brand identity.

•	 Strengthen awareness and recognition across target audiences.

Using this Style Guide

•	 Apply these standards to all promotional and publishing materials.

•	 Follow the specifications for logos, colours, fonts, and layouts.

•	 Use only the approved digital files provided.

Brand Essentials

•	 Logos and sub-brand logos must only be used as supplied.

•	 Do not alter, stretch, or create new versions.

•	 Any variations require written approval from Strength for Life 
Marketing before being published or printed.

By following these standards, you protect the integrity of the 
Strength for Life brand and maximise the impact of your promotions.

Contact:

Strength for Life Marketing
COTA SA
Postal: PO Box 7024, Hutt Street SA 5000
Street: Kaurna Country, Level 1/85 Hutt Street, Adelaide
T: (08) 8232 0422
E: sfl@cotasa.org.au
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Strength for Life Logo

The Strength for Life logo comprises two parts: the logotype (name) 
and the mark (icon). These two parts have been arranged in one set 
combination. Only this combinations can be used when reproducing 
the logo.

Logotype

The name of Strength for Life is derived from the typeface  
Intro however it has been edited and designed especially for the 
Logo. It must never be recreated or typeset. 
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Logo Trademark # 2072507 
 
Text only Trademark # 2033179
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In creating specifications for the correct use of the logo, the 
optimum sizes for clear and accurate reproductions have also been 
determined. The logo will reproduce successfully at quite small 
sizes, however it is recommended that the minimum size indicated 
above be followed where possible. 

If you require the logo to be any smaller than 10mm please seek 
advice through the contact details provided on page 5.

Minimum size for the Strength for Life Logo

Strength for Life Logo

15mm (min)

5.5mm (min)
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Logo suite

The Strength for Life branding suite consists of a Primary logo and 
Secondary logos for the Strength for Life Programs.

Primary logo

The Primary logo is available in the following formats:

• 	 Regular (this is our preferred format and should be incorporated 
wherever possible)

• 	 Horizontal (should only be used in instances where formatting 
dictates limited space)

The Strength for Life Primary and/or Secondary (Program) logo 
needs to appear on all Strength for Life collateral. Logo usage is 
variable depending on what is being promoted:

If the promotion is singularly focused on Strength for Life, the 
Primary logo should be the main logo in the design.

If the promotion is for a singular Program, in certain applications, such 
as a single page document or in a digital frame or advertisement, it is 
acceptable to use the Program logo on its own.

Examples are provided on Page 32.

If appearing in a multi-page document, the Program logo is given 
prominence on the front and the Strength for Life Primary logo is 
secondary, on the back or last page.

Secondary (Program) logos

When a Strength for Life Program is being promoted, the program 
logo becomes the main logo. It is acceptable for the Program logo to 
appear apart from the Primary logo on single page collateral or 
digital images and advertising where space is limited.

In multi-page documents The Strength for Life Primary logo becomes 
secondary and appears at a smaller size, often as a signoff or next to 
contact details (see example C on page 32, image titled Back).
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Strength for Life Logo

Strength for Life Logo - Horizontal (not preferred)

The Primary logo and the Program logos should never appear 
alongside one another or at the same heirachy.

If you are unsure how these rules apply to your design, please seek 
clarification from the Strength for Life Marketing Department at  
sfl@cotasa.org.au
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Area of Isolation

The area of isolation refers to a clear space around the Strength for Life 
logo that must remain free from any secondary printed information.

The example below indicates the area of isolation for the Strength 
for Life logo. 

Indicates the Area of Isolation

Strength for Life Logo
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Area of Isolation Measurements

One measurement is used (labelled ‘A’) to ensure the area of 
isolation remains visually consistent around the logo. These 
measurements are derived from the width of the head on the 
Strength for Life icon.

A is measured from the width of the head on the icon  
(as shown below).

It is important to maintain the appropriate area of isolation  
wherever the Strength for Life logo appears.

Strength for Life Logo
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DO NOT Place type within  
the area of isolation.

DO Place type outside the 
area of isolation.

example type example type 
example type example type 
example type example type  
example type example type

example type example type 
example type example type 
example type example type  
example type example type

DO Place the logo with the 
correct area of isolation 
from the edge of the page.

DO NOT Place the logo without 
the correct area of isolation in 
relation to the edge of the page.

Area of Isolation Application Examples
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DO NOT Place type at  
any other angle.

DO Place logo running  
in a vertical arrangement  
if required.

DO Place images and 
objects outside the area  
of isolation.

DO NOT Place images  
and objects inside the area  
of isolation.

Area of Isolation Application Examples
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Positive and Negative Reproductions

Strength for Life comprises of primary and secondary colours.  
The logo must only be reproduced in the colour combinations  
shown here. Under no circumstances should the colours be adjusted.  
When only single colour reproduction is available, the logo must 
appear in its solid form - not stippled over any elements, and only  
in black or the Strength for Life primary colour (Pantone 2118C), 
refer to Page 16.

Colour Specifications

Colour specifications for printing are usually requested in one 
of two formats: PMS (“special” colours) or process colours (four 
colour process). The following explains these two formats.

PMS Colours
PMS is an acronym for Pantone Matching System. This is an 
international colour matching system where every colour has a 
number for ease of reference and specification. PMS colours are 
specially pre-mixed colours.

Process Colours (CMYK)
Four colour process is a printing process made up of four 
standard colours: Cyan (C), Magenta (M), Yellow (Y) and Black (K). 
The combination of these four colours in different percentages 
can create thousands of colours. Particular values (in CMYK) are 
determined to best represent the special PMS colours selected for  
the Strength for Life brand. In some instances you may be required 
to specify the process colour breakdown.

Process Colours (RGB)
RGB colour process is a digital process made up of three standard 
colours: red, green and blue. The combination of these three 
colours in different percentages create thousands of on-screen 
colours. This model is used in devices such as TVs, monitors, 
websites, projectors etc.
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Strength for Life Logo (positive)

Strength for Life Logo (negative)
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Strength for Life has one main primary colour (Pantone 2118 C).

PROCESS (CMYK)SPOT (PANTONE)

RGB

C
M 
Y
K

=
=
=
=

99	
89	
0	
7

PANTONE 
2118 C

333678R
G
B

=
=
=

52 
53	
121

HEX

PRINT

DIGITAL
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The acceptable logo versions shown here may be used across print, 
digital, and promotional materials. 

Choose the version that provides the best contrast and readability 
on your background while always maintaining brand integrity.

Different coloured logos are available for each Strength for Life 
program, helping to distinguish them while keeping a consistent 
look and feel. Please refer to Pages 29 – 31.
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The imagery we use is vital in conveying emotion and building a 
genuine connection with our audience. All images should reflect 
the values and ethos of Strength for Life, showcasing diversity, 
inclusion, wellbeing and confidence.

•	 Tone and style

•	 Use natural, authentic, “real life” imagery rather than 
staged or artificial images.

•	 Ensure any exercises shown demonstrate safe, age-
appropriate movements that reflect the principles of the 
Strength for Life program.

•	 Always use age-positive imagery that represents older 
people with strength, vitality, and warmth.

•	 Technical requirements

•	 Imagery used in printed material should be reproduced at 
300dpi for print quality. 

•	 Check copyright for every image before use. It is prohibited 
by law to take and use images from the internet without 
permission.

 •	 Recommended sources include licensed stock photography 
sites such as iStock or Shutterstock.

•	 Permissions and privacy

•	 For session photography, ensure permission has been 
sought and obtained from all identifiable people, in line with 
COTA SA’s Privacy Policy.

•	 Written consent must be obtained before using images 
where a person is clearly identifiable. This is especially 
critical where children are shown.

By following these standards, we ensure that Strength for Life 
imagery is consistent, respectful, and aligned with our brand.
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Coarse Reproduction

UV Varnishing, Embossing/Debossing, Foiling, Embroidery, Screen 
Printing, Sublimated Printing, Etching, Laser Cutting

Each of the processes listed, along with other similar manufacturing 
techniques, may affect the logo in different ways. Modified artwork 
may be needed to achieve the best result with these processes, due 
to their associated limitations. 

It is preferred that appropriate advice be sought when ordering 
items requiring coarse reproduction of the logo. Please see contact 
details on page 5 of this document.

Digital Artwork

Digital artwork files for the Primary Strength for Life logo as well as 
the Secondary Program logos have been provided for use in a range 
of formats.

The files provided in EPS and Ai format allow for re-scaling to any 
size ensuring the integrity of each logo, without distortion.

The JPEG formats provide a lower resolution file, ideal for situations 
where a smaller sized file might be needed.

The PNG and GIF are appropriate for digital and online purposes.
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Strength for Life Program logos 
There are five Program logos that sit beneath the Strength for Life 
banner. They are:

• Strength for Life Stay Strong 
• Strength for Life At Home 
• Strength for Life Aqua 
• Strength for Life Easy Moves 
• Strength for Life Better Balance P
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PRIMARY LOGO

PROGRAM LOGOS
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The Strength for Life Program logos retain the brand colour 
(Pantone 2118 C) and add a secondary colour taken from the 
existing colour pallete. When we are promoting a program we 
introduce the Program colour as a highlight in our collateral.

PROCESS (CMYK)

SPOT

C
M 
Y
K

=
=
=
=

99	
89	
0	
7

C
M 
Y
K

=
=
=
=

53	
0	
51	
0	

C
M 
Y
K

=
=
=
=

0	
28	
87	
0

C
M 
Y
K

=
=
=
=

41	
45	
0	
0	

C
M 
Y
K

=
=
=
=

61	
0	
15	
0	

C
M 
Y
K

=
=
=
=

0	
76	
65	
0	

PANTONE  
2348 C

PANTONE  
2198 C

PANTONE  
136 C

PANTONE  
2086 C

PANTONE 
2118 C

PANTONE 
346 C

PMS UNCOATED

PRINT CMYK
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HEX

333678

6BD999

FFBF40

A18CCC

E5544F 4AD1E3

DIGITAL

RGB

R
G
B

=
=
=

52 
53	
121

R
G
B

=
=
=

106	
218	
152	
	

R
G
B

=
=
=

255	
191	
63

R
G
B

=
=
=

160	
139	
203

R
G
B

=
=
=

74	
210	
227	

R
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B

=
=
=

229	
85	
79	

DIGITAL
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When promoting a singular Program, in certain applications it is 
acceptable to hero the Program logo and use it singularly. An 
example of this is on a single page document or in a digital frame or 
advertisment. (See examples A and B)

If appearing in a multi-page document, the Program logo is given 
prominence on the front and the Strength for Life Primary logo is 
secondary, on the back or last page. (See example C)

A B

Build your 
mobility and 
balance
Easy group exercise 
to help you move 
better, stay active 
and avoid falls.

Strength for Life Easy Moves is a safe and 
gentle exercise program. You will be 
guided through suitable seated or 
standing exercises that match what your 
body can do. An instructor will help you 
set goals and support you along the way. 
Work on your mobility and retain your 
independence with every day activities 
including shopping, housework and 
gardening, or moving in and out of a car. 
Build your confidence, move more easily, 
and enjoy meeting others in a friendly, 
social setting.

Why join  
Strength for Life  
Easy Moves?
As you get older, it’s important to 
stay strong and steady to maintain 
your physical and mental health. 
Exercise to stay independent and 
continue the activities that you love.

It’s never too late to feel stronger 
and improve your health, wellbeing, 
and life.

Find your nearest class:

Scan the QR code or

Visit URL.org.au or

Phone COTA SA  
FREE CALL 1800 182 324 

Program of
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When promoting more than one program, list the Program names in 
their brand colours underneath the Primary logo. This keeps the 
design clean and uncluttered (see examples D, E and F). 

Multi-program logos are best used in situations where you need to 
showcase your full program offering, for example on posters, flyers, 
timetables, websites, or social media graphics that advertise all 
programs available at your site.

D - Two programs E - Three programs

F - Four programs

The rules set around the Company logo on the proceeding pages in 
this Style Guide also apply to the Program logos.
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JPEG & PNG Files (In-house & web use)

Designed to be used on screen especially for web and also in 
applications like Microsoft Word and PowerPoint. They are in 
RGB format so they will not print as accurately from colour 
laser/ inkjet printers to match our primary brand colour 
specification. They may also view differently from screen to 
screen depending on the model, age and settings used. 

Mono black or white versions of the logo are only permitted 
where clarity of the logo may be compromised due to the 
background. 

The JPEG logo files are all saved at 300dpi. This allows them to 
be scaled a small amount before they lose their sharpness. The 
PNG files are saved at 72 dpi for web optimisation.

Vector & EPS files (Professional use) 

These files are vector based and are the best format for logos 
used in professional artwork. Design studios and printers will 
require these files when creating COTA SA material. They can be 
scaled to any size without loss of quality. These files use CMYK 
or SPOT Pantone colours. 

Mono black or white versions of the logo are only permitted 
where clarity of the logo may be compromised due to the 
background. 

Strength for Life logo suites are available to providers in the 
Marketing Toolkit on the Partner Portal. 

If you don’t have portal access, contact the SFL Marketing team 
at sfl@cotasa.org.au
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COTA SA

Level 1/85 Hutt Street,  
Adelaide SA 5000

PO Box 7024  
Hutt Street SA 5000

P: (08) 8232 0422 
Free call: 1800 182 324 
E: sfl@cotasa.org.au 
strengthforlife.com.au

Strength for Life is a registered  
trademark of COTA SA

cotasa.org.au


